2026 LAW FIRM
BUSINESS &

MARKETING PLAN
Wi arliyn JenkKins ,\/J




Profit-Driven

Digital Marketing

How Law Firms Can

The 2026 Win Clients and

Local SEO Playbook Boost Revenue
for Law Firms

Outrank, Outshine,
Outperform!

Grab my
books nhow!

https://amzn.to/47F10Bi

—
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About Us  OurServices ~ Results ~ Resources ~ €ontact Us Book a Call

Law Marketing Zone®

WE HANDLE THE We Bring More Qualified
MARKETING YOU HANDLE Leads to Your Law Firm
THE CASES Schedule Your Free C.A.S.E™ Growth Session Now!

Stop Wasting Your Time

Don’t leave your marketing efforts to chance
We work in digital marketing every day. Let us help
you focus on growing your Firm so you can stop
wasting your time figuring out digital marketing
yourself.

Get More Local Customers & Skyrocket Your Google Map
Rankings in 60 Days!
Boost Your Business Visibility Across a 25 Square Mile Grid with
Google Maps Power Boost!

Your Local Competitors Are
Ranking Higher—Let's
Change That!

Are you tired of being buried in local search results while your
competitors getall the clicks and customers?

With Google Maps Power Boost. you can dramatically improve your
local search rankings and drive high-intent buyers to your business

within just 60-90 days.

Why Choose Google Maps
Power Boost?

+ Rank in the Top 3 of Google's Map Pack: Increase
ty and outrank competitors.

mr local visibil
o ch More Local Customers: Dominate searches

B ol fo o P Do snes snile mn Bt on mom sl mneteros Bl

®
Visit my
websites

LawMarketingZone.com
MapsPowerBoost.com

Schedule Your 2026 Marketing Plan Review at
https://LawMarketingZone.com/BookACall
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AGENDA

Set your Goals for 2026 and Targets for the year

MAXIMIZE lead flow

Law Marketing Zone®

MORE LEADS  MORE CASES MORE PROFIT

Core Strategies & trends for 2026

Budget, Channels, Important Trends

Set you up for massive success in 2026
& Beyond I I I I I

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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Lead Generation Target Planner

Lead Generation Target Planner

® Revenue goal 20267
Annual Revenue Goal / Target $2.750,000.00
Monthly Revenue Target (Annual Goal devided by 12) $229.166.67 () Monthly revenue / 12
What is your average Case Value? $5.000
How many signed clients would be required to hit your monthly 46 . Ave I'age CCI Seé Va |Ue # Of
: :
@ new clients Minus referrals
Monthly Referral Leads 40 20
Conversion Rate 25%
Monthly new clients from referrals 10 ® How ma ny leads? % leads
Additional new clients required to hit goal (Target minus referral 36 . that Convel't to ca ses?
Number of leads required to hit target (Target x 4) 36

@® Average cost per lead

'Averaae cost per aenerated lead 2 $2001

https://LawMarketingZone.com/2026-plan

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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2026 Goals

3
2026
Goals __

ﬁ

"Success is Goals. All Else is Commentary."

-Brian Tracy

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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Law Marketing Zone® Your' 2026 GOCIIS

MORE LEADS: MORE CASES MORE PROFIT

WHAT ARE YOUR GOALS FOR 20267

1. How much revenue will your company generate this year?

2. How much revenue does that equal to monthly? (Divide the annual by 12)

3. How many booked calls will that require?

4. What is your average case value?

5. What is your average lifetime customer value?

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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Law Marketing Zone® Your' 2026 GOCIIS

MORE LEADS: MORE CASES MORE PROFIT

WHAT ARE YOUR GOALS FOR 2026? con't

6. How many leads will you need to hit that goal?

7. How many consultations will you need to hit your goal?

8. What is your average conversion rate from caller to case accepted?

9 Multiply your call target by your conversion rate -

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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Law Marketing Zone® Market’ Mediq ’ & Message

MORE LEADS: MORE CASES MORE PROFIT

THE FUNDAMENTALS OF
YOUR LAW FIRM
MARKETING PLAN

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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Law Marketing Zone® You r Message

MORE LEADS: MORE CASES MORE PROFIT

WHAT 1S YOUR MESSAGE?

Why should someone choose to do business with you vs. the competition?

1.
2.

3.

What benefits do you offer that your target customer avatar will resonate with?

1.
2.

3.

With a clear understanding of your customer avatar, you can focus on crafting messaging for your
website that resonates with the customer!

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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diad  Ultimate Checklist to Gage Where You Are

MORE LEADS: MORE CASES MORE PROFIT

THE ULTIMATE INTERNET MARKETING CHECKLIST FOR THE ULTIMATE INTERNET MARKETING CHECKLIST FOR
LAW FIRMS LAW FIRMS
A

HOWTO AN ONLINE & 2 LEAD FLOW VIR THE INTERNE HOW TO WIN ONLINE A Y ZE FLOW VI# THE INTERNET

s your website optimized for conversion (isitor to caller)? Are you taking.advantage of paid online marketing? @

Are you running Google Local Service Ads with a maxed out budget?

Are you running retargeting ads to your uncenverted leads?

Are you running Google Ads?

Are you strategically targeting with specific ad groups, text ads & landing pages?

Do you have conversion tracking in place to track leads back o the ad grovp,/keyword?
Are you running targeted Facebaoks ads to your ideal prospect base?

Do you have a premium ad on Justia.com, FindLaw.com, Avvo.com, etc.?

Are you buying pay-per-lead services - Lawyer.com, Avvo.com, ete.?

Do you have the phone number in the top right corner on every page?

Are you using authentic images / videos / photos of the attorneys, photo of your
team, etc?

Do you have a compelling Call to Action after ever block of text?

Are you giving customers the option to engage via chat or 2-way text?

Is your website mobile friendly with an easy click-to-call button?

Is your website fast loading on desktop & mobile?

Is your website optil d for search engine rankings? 5 7 5
Are you active on Social Media?

Do you have your mein keyword in the Title Tag on every page of your website? s.g,

City Lawyer | Your Company Name

Do you have pages for scch of your core services?

Do you have pages for each of the sub-cities that you service?

Do you have pages for each of the attorneys at the firm?

Do you have your business profiles sst up on Facebook, Twittsr, Linkedin, YouTube &
Instagram?

Are you getting engagement on Facebook?

Are you updating your social profiles on a consistent basis?

Do you have unique content on every page of your website?
Does your website come up for the most important keywords? e.g. “your city
practice area lawyer”, “your city practice area attorney”, “your city lawyer” and Are you | ing_email & marketing aut tion?
other similar keywords?
Are you consistently creating new content, blogging, and creating new inbound Are you following up with your leads within 5 minutes or less via phone, SMS & email?
links back to your website? Do you have conversion campaigns in place that follow up with unconverted leads 5-
7 times via Phone, SMS & email until they book their case evaluation call?
Do you have a database with your customers' email addresses?
Are you sending out a monthly email newsletter?
' Are you leveraging email to get online reviews 6 to draw customers into your social
media profiles?

Is your company optimized to rank on Google Maps?

Have you claimed & verified your Google Business Profile listing? Do you have the login? l

Have you properly optimized your Google Business Profile listing? =
Are you on all the major online directory listings with the same company name, address —
& phone number? (consistent NAP) Do you have the tracking in place to gauge your ROI? /\/
How many online reviews do you have?

Do you have a proactive strategy for getting new online reviews every day?
Are you posting to Google Business Profile weekly & responding to questions?

Google Analytics

Keyword ranking tracking

Call tracking

Dashboard showing cost per lead, total spend & projected ROI

If you'd like to talk with us about how we can help you get your Internet Marketing right CRM/dispatch system to track leads to the source & revenve
& maximize your lead flow online, go to

http If you'd like to talk with us about how we can help you get your Internst Marketing right

& maximize your leadflow online, go to

tps: //lawmarketin

Law Marketing Zone®

https://lawmarketingzone.com/2026-plan

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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Law Marketing Zone® H ow We H el p

MORE LEADS: MORE CASES MORE PROFIT

Dedicated Client Manager ( Worry-Free Website b
Easy to understand Best in Class

24/7 secured access New Website every 24

Allin one Report | manths )

- o

Google Business Profile 3
(GBP)

Directory Listings

Link Development

\_ Citation Developmient

- -
Hyper Optimized Hosting
Enhanced Page Speed

Assured Security
, v

A

Your Foundati
3
Conwversion Acceleration Review Acquisition
Bolt-on CRM Syndication
Lead Management |

Manitoring

YOUR
- LAW FIRM
) R 09 . BRAND 4

’ il Organic SEQ Location Specific Contant
Lead Magnet - _ad Keyword Specific Content
wead Hurturing Content Development
L.

\ Link Development |

A

| Al REsponsivensss |
Reputation -

'(0'1 Page Developrment

Social Media

-

-~ | Google ads

| refiG Blog/Content Google LSA
Linkedin Marketing Micresoft Ads
YouTube Youtube Ads
Twitter

LY I

\ Other Relevant Ad Platforms /
o -

& | ™y h
Newsletters Google Ads |
Social Medis Facebook Ads
Blogs <

Press Releases |
N, v,
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Law Marketing Zone® YOUI' 2026 Plan

MORE LEADS: MORE CASES MORE PROFIT

INTERNET MARKETING INITIATIVES SO Strategy

SEO is not a ‘set it and forget it’ project. This is a problem many law firms face. They either

. i o try to implement a campaign on their own or they hire a company that may not be the best
What are the top 3 internet marketing initiatives that you need to focus on? choice for their industry.

In order to succeed with a successful SEO campaign you need an action plan. Using the
1_ checklist a few pages back will ensure you are starting in the right place.

1. Who will you have run an assessment to determine where you rank today for your most
important keywords?

2.

2. Who will track and monitor your ongoing SEO activites?

3.

Who on your team or externally do you need to meet with to take action on these 3
initiatives?

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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Law Marketing Zone® YOUI' 2026 Plan

MORE LEADS: MORE CASES MORE PROFIT

PAID INTERNET MARKETING CAMPAIGNS

Although a good website and a solid SEO plan is important for a long-term plan, it's also
beneficial to employ solid paid campaigns along the way

What paid initiatives will you implement?

Pay-Per-Click - Google Adwords, Bing Search
Retargeting (Meta Ads)
Premium advertising on authoritative directories:
e Lawyer.com
e AVVO, etc.

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall
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It Takes a TEAM to Take
Your Law Firm to The Next Level

Law Marketing Zone®

. Internet Marketing Campaigns Designed Specifically For You

. Optimize Your Google Business Profile to Rank in the Maps Pack
- Custom Designed Websites Built to Convert

. Conversion Tools to Close More Calls

- Online Reputation Monitoring

IF YOU ARE READY TO TAKE YOUR
LAW FIRM TO THE NEXT LEVEL,
THEN VISIT LawMarketingZone.com

Schedule Your 2026 Marketing Plan Review at https://LawMarketingZone.com/BookACall



https://lawmarketingzone.com/BookACall

